
Moving from Independent to 
Traditional Publishing 
 

As traditional rules continue to fade and decisions are increasingly made individually, 

it's now common for self-published book promotion campaigns to help them be 

picked up by traditional publishers. Literary agents are following this trend, often 

signing authors after discovering impressive self-published works. Industry 

publications note that roughly half of publishers now acquire books that began as self-

published. This shift highlights the evolving industry and the rising standard of self-

published titles. Today’s authors have multiple avenues to achieve publishing success. 

It's also important to recognize that not all self-published authors wish to pursue 

traditional publishing. Many thrive independently, valuing both their autonomy and 

full profits. However, for those aiming for a traditional deal, the odds are now 

substantial enough to make it attainable. The best way to boost your chances is to write 

an outstanding book. Investing in professional editing and a skilled cover designer is 

crucial—a polished presentation is essential. Skimping on these details can quickly 

disqualify your work with traditional publishers. It’s crucial to produce a book that 

meets the highest standards. 

Nothing attracts publishers more than strong book sales. For this reason, an effective 

marketing strategy is essential to draw in readers and build a fan base. Much of this 

can be managed online and through social media, though traditional publicity 

campaigns often carry more weight. Demonstrating media attention—such as articles 

and interviews—can make you more appealing to established publishers. While 

publishers once focused on developing their authors’ profiles, many still do, but 

arriving with these achievements already in hand is a major advantage and 

demonstrates your professionalism. 

Don’t be discouraged if your journey from self-publishing to traditional publishing 

takes time. Perseverance is required for most authors seeking this path. Consistent 

effort is the best way to determine whether your book and you can land a traditional 

publishing deal. If your first attempts to interest an agent or publisher aren’t successful, 

don’t quit. Sometimes, a second self-published book performs better and opens new 

doors. The publishing world is highly competitive, and those who succeed are 

persistent and driven. Standing out often demands real tenacity. 

 

 

 

https://www.smithpublicity.com/book-promotion-services/

